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TEST 4* 
WEB MARKETING

What is E-marketing?
E-marketing refers to the use of the Internet and (1) ……………….. media capabilities to help sell your products or services. These digital (2) ……………….. are a valuable addition to traditional marketing approaches regardless of the size and type of your business. E-marketing is also referred to as Internet marketing, (3) ……………….. marketing or web-marketing.
As with conventional marketing, e-marketing is creating a (4) ……………….. that helps businesses deliver the right messages and (5) ……………….. / services to the right (6) ……………….. It consists of all activities and processes with the purpose of finding, (7) ……………….., winning and retaining (8) ……………….. . What has changed is its wider scope and options compared to (9) ……………….. marketing methods.
E-marketing is considered to be broad in scope, because it not only refers to marketing and (10) ……………….. over the Internet, but also includes marketing done via e-mail and (11) ……………….. media.
 E-marketing also embraces the management of digital customer (12) ……………….. and electronic customer relationship management and several other (13) ……………….. management functions.
E-marketing joins (14) ……………….. and technical aspects of the Internet, including: design, development, (15) ……………….. and sales. It includes the use of a (16) ……………….. in combination with online promotional techniques such as search (17) ……………….. marketing (SEM),  interactive online ads, online directories, e-mail marketing, (18) ……………….. marketing, viral marketing and so on. The digital technologies used as delivery and (19) ……………….. media within the scope of e-marketing include: 
- Internet media such as websites and e-mail
- Digital media such as wireless, (20) ……………….., cable and satellite.
(Adapted fom: ‘Small Biz Connect’ New South Wales Government Portal – Australia)

1 Select  appropriate options (A, B, C, D) to complete the text. 
1 A   digital                                       B  electric                               C  digit                        D  hard
2 A   things                                       B  technology                         C   tool                        D  technologies
3 A   offline                                      B mix                                       C   online                    D  outline
4 A   place                                       B strategy                                C  stuff                        D computer
5 A  letters                                       B products                               C  parcels                   D mails
6 A  audience                                  B inbox                                     C  address                 D account
7 A  embracing                                B losing                                    C making                   D attracting
8 A  funds                                        B prizes                                    C customers              D matches
9 A  modern                                     B conventional                         C new                        D technological
10 A trips                                           B contests                                C promotions             D demos
11 A tv                                               B wired                                     C wireless                  D radio    
12 A  datum                                       B dates                                     C dating                    D data
13 A business                                    B busy                                      C busyness               D busiest
14 A incredible                                   B annoying                               C creative                 D recreative
15 A recruitment                                 B advertising                            C accounting            D advertisers
16 A pen                                             B logo                                       C label                      D website
17 A machine                                      B gadget                                  C engine                   D motor
18 A friendly                                        B affiliate                                  C follower                 D connected
19 A speaking                                     B communication                     C saying                    D participation
20 A moving                                        B moved                                  C moped                    D mobile          
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*Test da svolgere nel laboratorio linguistico o in altra modalità che garantisca l’accesso a internet.
                                                            

 
2 Go through the English home pages of the popular brands of Pomì and Heinz tomato sauce, analyse them and then answer the following questions.
1 Has the home page a focal point? What is it?
2 How many links are there on the navigation bar of each homepage?
3 Is there an ‘about us’ menu that gives info about the company?  
4 Can you find references to the company  history? Where?
5 Are the company mission and its values communicated?
6 Where does contact information appear?
7 What about the size and quality of visual elements?
8 Are there any animations or videos?
9 Can you find a search button?
10 Are there links to social networks? If so which ones?
11 How much information is provided by the footer?
12 Is there reference to any apps?
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